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The Importance and Impact of

Email Marketing



What’s Up with Email?



Who is this guy, anyway?

‣ Body Level One





Why Email?



Email is Stable



Email is Intimate



Email is Mobile



Email is Unavoidable
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Email is for Selling



Email Marketing
Your customer’s inbox is the  

most valuable property on the internet. 

@therichbrooks



List Building



List Growing Tools

‣ Website 

‣ Email Service Provider 

‣ Conversion Optimizer 

‣ Analytics & Reporting



Website



Popups



Segmentation



Website

‣ Popup 

‣ Footer/Header 

‣ Blog  

‣ Page specific value-adds 

‣ Contact form 

‣ Squeeze pages



Headers/Footers



Sticky Headers/Footers



Contact Form



Landing Pages



Increase Opt-Ins

‣ Draw attention 

‣ Build trust 

‣ Establish expectations 

‣ Create an offer



Offers

‣ Downloads 

‣Webinars 

‣ Free online courses 

‣ Contests 

‣ Store discounts



Welcome Email
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Typical Welcome



ESP Benefits

‣ Scheduling 

‣ Personalization 

‣ Segmentation 

‣ Triggered Emails 

‣ Reporting



Getting Opens

‣ Subject Line 

‣ From 

‣ Personalized Subject Line 

‣ Graphics



Getting Clicks

‣ Personalization 

‣ Segmentation 

‣ Some graphics 

‣ Mobile friendly 

‣ Clear CTA



Segmentation

‣ 15% more opens 

‣ 101% more clicks 

‣ 9.4% lower unsub rate



Segmentation

‣ 208% increase in conversions 

‣ 760% increase in revenue



How to Segment

‣ Merge field 

‣ Signup date 

‣ Interests 

‣ Activity



Automation

‣ Drip campaign 

‣ Triggered email 

‣ Cart abandonment email



Content Ideas

‣ Blog posts 

‣ Unique content 

‣ Behind the scenes 

‣ Events 

‣ Sales



Social Ads



Evaluate



Google Analytics



UTM Codes



Email Reports



Email Journey



#SMMSociety

Take Aways

‣Build your list

‣Segment and personalize

‣Measure clicks and conversions



Free Stuff
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